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Editorial Policy

AEON Financial Service publishes the Annual Report to provide shareholders, investors and other stakeholders with information on its 

initiatives to generate sustainable growth in corporate value. The report includes fi nancial information, as well as non-fi nancial 

information on environmental, social, governance (ESG) and other issues. The objectives of the Annual Report are to help readers 

understand our ideals and maintain an ongoing dialogue with them. 

 In addition, our website, corporate video and other media disclose information so that readers can deepen their understanding of 

the Company.

Scope of Report
•  Organization: AEON Financial Service Co., Ltd. 

and its consolidated subsidiaries

•  Period: Fiscal 2017 (April 1, 2017 – March 31, 2018)
(Some information is more recent)

Guidelines Referenced
•  International Integrated Reporting Framework, 

International Integrated Reporting Council (IIRC) 
(December 2013)

•  G4 Sustainability Reporting Guidelines, 
Global Reporting Initiative (May 2013)
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